Moultrie Main Street Program
2025 Community Impact Report

The following summary highlights the measurable outcomes your program achieved during

the 2025 calendar year. These figures are based on monthly self-reported data and form
an essential part of the annual assessment process.

Rehabilitation Projects

Total Number of Promotional Events 265
Total Attendance at Promotional Events 94,000
Total Number of Volunteer Hours 525
Monetary Value of Volunteer Hours $17,130.75
Total Number of Completed Building 17

Total Cost of Building Rehabilitation Projects

$2,763,500.00

Total Number of Public Improvement Projects 3

Total Cost of Public Improvement Projects $807,500.00
Total Number of New Housing Units 0

Total Nu.mber of New Businesses Opening or 11
Expanding

Total Number of New Jobs Created 67

Total Number of Business Closings 7

Total Number of Jobs Lost 12
Total Number of Net Jobs 60

Total Amount of Public/Private Investment
Downtown

$4,299,500.00
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